Inside this issue: May 2009 Photo of the Month Winner

2009 Photo of th h
My oo of the Mon Patrick Reddy of the

Kentucky Enquirer is the
winner of the Kentucky
member photo contri-
bution of the
month for May
for his picture
show-

ing members of
the Northern Ken-
tucky Technical
Rescue team
pulling a horse
named Cool

Reddy will receive $100
for his winning photo  will
be showcased on Pho-
toStream.

basis in order to produce a
strong daily photo report,
and each picture transmit-
ted will be considered for
the award. If you don't
share, you can't win.

SPNA traveling campus coming
to UK June 24-25

AP to distribute content from
nonprofit journalism organiga-
tions

The winning photogra-
pher receives $100 and
the Photo of the Month
moves in a special dis-
play on the wire along
with an advisory alert-
ing members about the
winner. At the end of

State News Exchange easy way
for newspapers to share content

AP offers weekly training ses-

sions for members Hand Luke from a the year, the photo of
small creek off o
: ~ the year will be se-
Busy Edi t or CspyderRoadin : y

lected from the
monthly winners and
the winning photogra-
pher will receive a

dl plaque.

western Boone
County, Kentucky
on Thursday, May
28, 2009. Cool
Hand Luke, a 28 -
year -old walking
horse, was dis-
C u | covered stuck in
the mud of the
creek bottom by

a neighbor of the
owner, after he
noticed he was not in

the pasture with several ' (
other horses.

AP Mobile helps members reach

new audiences and create new

AP Introduces interactive maps

fo measure economic stress at For any questions,

please contact Ed Re-
inke, 502-583-7718, or
il ereinke@ap.org .

To view 2009 Photo of
the Month and Photo
of the Year winners,
please see our web site at
http://www.ap.org/

kentucky .

oCapital

2009 AP Stylebook now avail-
able in print and online

Members are urged to
transmit news and fea-
€ ture photos on a daily

SINPA Traveling campus coming to UK June 24-25

APOs Online
team offers

The Southern Newspapers an Online World

Publishers Association Travel-

ing course descriptions, speaker
bios and online registration, go to

: _ _ AThe Art of Lead T

ing Campus is coming to the 182) the following link to be taken to
University of Kentucky in Lex- register, signup4.com.

ington on June 24 -25. There's AWhy Newspapers

no charge to attend. The Lexington Traveling Cam-
pus is co -sponsored by the
Kentucky Press Association
and is free for employees of
KPA and SNPA member news-
papers. The program will be
held at the W.T. Young Library

on the UK Campus.

http://events.SignUp4.net/
lexingtontc

SNPA has arranged newspa-
per trainers to be on hand to
bring the following learning
opportunities to you and your
staff:

Asi mpl e Ways to
Clearly and Organize your
Stories Better

APrime Time Selling

AwWriting i @StRte-al Ti
gies for Posting Breaking News
Online and Writing for Print in

For more information, includ-

me

AP to distribute mm‘em‘frow m;@br@fz‘fjamm/zﬁm 0rganizations

The AP is launching a pilot pro-
ject to distribute watchdog and
investigative journalism from non-
profit organizations to its 1,500
member newspapers.

system, AP Exchange, at no cost
to the newspapers or to the con-
tributing organizations.

nonprofit journalism in their news
searches. If the project is extended,
other nonprofit journalism organiza-

"Webre seeing exc j tions may also be included.

foundation -supported and other
nonprofit journalism organiza-
tions that are producing public

Comprehensive numbers are elusive,
but it is clear that increasingly foun-
dations are funding news. Of the 115

Starting July 1, the six -month pro-
ject will put content from four

leading nonprofit journalism or-
ganizations within reach of edi-
tors at nearly every U.S. dalily.

The organizations are the Center
for Investigative Reporting, the
Center for Public Integrity, the
Investigative Reporting Work-
shop and ProPublica.

The goal of the project is to pro-
vide the nonprofit journalism or-
ganizations an additional distri-
bution channel for their work
while making it easy for newspa-
pers to find and use the content

service journalism, which is at the
heart of AP's news values," said
Sue Cross, senior vice president,
Global New Media & U.S. Media
Markets. "As a news cooperative
that enables its members to
share content and provides

them with a variety of choices,
we want to foster an exchange
that helps them easily access this
journalism."

The content will be displayed in
a dedicated section of AP Ex-

change, a searchable interface
used by newspapers to receive

news ventures that received funding

in the past four years cited by J

-Lab
at American University in its recent

report, 102 -- 87 percent -- launched
since 2005. Overall, of the nearly $128

million in grants for news projects

tracked by J -Lab, nearly $65 million

went to support investigative initia-
tives. More than half that amount
funded investigative initiatives

launched since the start of 2005, rep-
resenting funding to six new national

or regional investigative reporting
projects.

For the complete news release, go

they produce. )
content from AP and syndicates, to:

and to exchange content di-
rectly with one another. Ex-
change users will have the op-
tion of routinely displaying the

The journalism organizations will
receive a wider distribution of
their content. It will be provided
via the AP's Web -based delivery

http://www.ap.org/pages/about/pre
ssreleases/pr _061309a.html

tat, s B

AP members now have a
new and easy way to share
stories, photos and graphics
with each other. A few clicks
in AP Exchange opens this
world of collaboration and
locally relevant content.

spapers fo share content

vice. The State News Ex-
change is in addition to your
regular AP state report and
other services. State News Ex-
change is the first phase of AP
Member Marketplace, which
takes the concept of the

news cooperative in a new

direction and gives members a
competitive advantage on news
of local or regional relevance.

To sign up for this service and start
exchanging content with other
papers, contact Adam Yeomans

in the Tennessee bureau
There is no charge for this ser-

AP offers weekly traiming sessions for members

AP offers online training sessions try. Thirty-minute training sessions
each week on key services de- are held every Tuesday at 2 p.m.
signed to help newsrooms more ET.

easily share content with other WEDNESDAYS: AP WebFeeds

AP members; make 'A_‘P EX'_ and WebFeeds Manager.  Learn
change more compatible with how to work with

newsroom systems, and make ) online distribution platform, a
smart use of AP Exchange so edi- fast, convenient way to get the

tors may find locally relevant AP Exchange content you want
content for daily and niche print most into your production system
and online products. or onto your Web site. Sixty -
TUESDAYS: AP Member Market- minute sessions are held

Place. Learn how to share your Wednesdays at 1 p.m. ET.

a School of Search training session

and learn how to become a search

expert and find relevant news quickly

in AP Exchange. Thirty -minute ses-

sions are held Thursdays at 11 a.m.
,and 4:30 p.m. ET.

Web Dialogs are used for the sessions,
allowing participants to join both

online and by telephone. To join any

of the training sessions, go to:
http://www.webdialogs.com/join
Conference ID: 95552. Then dial 866 -
206-0240 with conference ID 965

news with papers in your state, THURSDAYS: AP Exchange. Join 385+#.
your group or around the coun-
Busy Editords Guide to Better Jo
APME NewsTrain and AP in New Ways. REGISTRATION: $50 per person,
Society of Ohio present The ) , includes breakfast, lunch, cof-
Busy Editords (° Story Plgnnlng for Multi- fee breaks. MORE INFO: Keep
ter Journalism on Saturday, ple Media. an eye out wherever you are
Sept. 19. The one -day work-  « Alternative Story Forms reading this right now.
shop will offer: for Print. CONTACT: Elaine Kramer,
e The Big Picture/Staying o Skeptical Editing APME NewsTrain project direc-
Ahead in the Changing WHERE: Columbus Dis- tor at apmenew-
Media World. patch, 34 S. 3rd St., Colum- strain@gmail.com .
e Covering Communities bus, Ohio 43215
AP Mobile helps members reach new audiences and create new revenue obbortunities
AP Mobile, the first product from tracting the widest audience possible
the APG6s Digital ( with the fullest range of content.
cenFIy celebrated its one  -year Al Gibes, Executive Director of
anniversary and- a.mnounced that Stephens Media Interactive, explains
more than 55 million local stories more about what the Las Vegas Re-
have been read on AP MObi_Ie' view -Journal is doing with AP Mobile
Www.apnews.com _, since its May in the short video below:
2008 launch.
AP http://mfile.akamai.com/23931/wmv/
Mobile continues to help news- ap.download.akamai.com/23931/AP
papers create new opportunities mobile.asx .
in the digital realm and the Las For more information on AP
Vegas Review -Journal is one of Mobile, contact chief of bureau
the members using AP Mobile to forms. Recently, the Las Vegas Adam Yeomans or visit
reach a larger audience and Review -Journal began offering http://www.ap.org/mobile/
share their content across plat- photos with their text stories, at-
AP introduces interactive maps to measure economic stress at county, state levels
AP has launched an the data. novation editor Troy Thibodeaux,
index that provides interactive producer Jake
monthly, multi -format up- || Feeneme Stress tndexsieasum fnancialstanby eyl oy connell and database editor
dates on the economic Allen Chen logged hundreds of
stress of the United States Where is the recession hitting hardest? hours to create one of AP's
down to the county level. e most ambitious interactives,
The Associated Press Eco- scor oo . As Thngs gt bt e scor s down. with other key contributions
nomic Stress Index weighs TAKE A PREVIEW TOUR from interactive editor Erin
three economic variables - Hanafy, assistant business edi-
- unemployment, foreclo- tor Matt Fordahl, features edi-
sures and bankruptcy --to tor Jerry Schwartz, national
produce a score on a writer Ted Anthony and Jon
scale of O -100 that meas- Resnick of Online Video. For
ures how the recession is * || their creativity in developing
affecting a county com- _ _ an economic tool that will be a
pared to all others. The maps ) South Editor B”f"m benchmark for the future, the
will be updated monthly to Cargwllano, Central Editor team behind the stress map was
reveal each county's AP Eco- David SCOtt’_ Orlando corre- awarded the Beat of the Week
nomic Stress score, as well as spondent. Mike Schnelqer, Prize for May 19, 2009. To find
. and Raleigh reporter Mike .
its unemployment, foreclosure _ out more about the Economic
and bankruptcy rates. These Baker, collaborated over six Stress Index, go to:
. months to develop the Stress )
updates will be accompa- i ) i http://www.ap.org/pages/about/
) . , Index. South multimedia edi-
nied by a series of text stories, ) pressreleases/pr 051109a.html or
photos and video that illumi- tor Reter Prengaman, artist contact Chief of Bureau Adam
nate and provide context to Carrie Osgoc.)d,. developer _ Yeomans.
John Balestrieri, newsroom in-
"Capital Culture,” debuts early June
The AP has introduced a to the peculiarities and in- Tuesday.
new column this month trigue that make the na- To learn more, read the AP Ad-
that explores the cultural tionds capital visory at:
side of Washington, from Called "Capital Culture,"” http://www.ap.ora/pages/abo
the personalities and be- this fixture moves each ut’whatsnew/wn 060109a.html
hind -the -scenes activities Monday afternoon for use or contact supervising editor
of the Obama White House beginning at 12:01 a.m. Lisa Tolin at ltolin@ap.org.
2009 AP Stylebook now available in print and online
The 2009 edition of update. tion and detailed information
The Associated Press Style- For the first time, the on U.S. and international com-
book is now available. This Stylebook has a "Quick Ref- ~ Panies. The Online ver-
new edition features more erence Guide" so sion isupdated throughout the
than 60 new or users can quickly year and allows users
updated entries, find answers to customize with their own list-
including more to the most com- ings, examples and local varia-
busirless, food, mon questions on tions on AP style.
mele:aI and topics such as ab-  The new print edition and
Arabic terms breviations and online subscriptions can be or-
and expanded acronyms; homi- dered online through the se-
information on cide, murder and cure site,
major U.S. and manslaughter; http://www.apbookstore.com
mternatl_onal polls and surveys, The order form also allows cus-
companies. AP and time ele- tomers to create an invoice to
Editor at Large pay by check or money order,
Darrell Christian, Deputy The AP Stylebook credit or debit card, and mem-
Managing Editor Sally Online has also been im- ber news organizations can re-
Jacobsen and Manager for roved. We've quest direct assessment. The
News Administration David b i : new edition costs $11.75 for
Minthorn coordinated the ?dded, audio pronuncia- At
tion guides for newsmakers, member news organizations,
global team of AP staffers $11.75 for college bookstores
who collaborated on the an updated  search func- :
and $18.95 retail.
APAds Online Video Net work 1t ea

AP&6s Onl i ne Vi cthese wil beopencall -in
team is offering subscribers sessions where OVN mem-
a series of "Open House" bers can take part in the
training calls via WebEX, to WebEX to learn more about
update customers on re- upgrades and great things
cent progress in the Online happening in the Online
Video Network.  They will Video Network. It's also a
be conducting one open chance for members to ask
house a month for at least guestions.

the next three months and

calls are scheduled on July 7 at
2 p.m. EST and July 9 at 11 a.m.
EST and again on August 4 at 2
p.m. EST and August5 at 11
a.m. EST. Both calls in July will
focus on the top creative uses

of the Online Video Network

and both calls in August will fo-
cus on OVN improvements in

Upcoming open house design and technology.

1 sfestyles

This month, Lifestyles
presents a Father's Day gift
guide and a look at the
new "geek chic" for men.
We'll also look ahead to
July Fourth with plenty of
grilling and picnic recipes;

launch a Life- o
styles/Washington column
called Capitol Culture; and
present an AP/Brides.com
poll for the height of wed-
ding season.Important
package dates include:

June 8 - Father's Day
e June 22 - July Fourth

If you would like to receive
weekly Lifestyles digests, please
contact supervising editor Lisa
Tolin at ltolin@ap.org .

Special Editions

A Special Edition on "Weddings" moved Tuesday, June 2, with stories about gown designer

Reem Acra; how to cut costs by using the Internet; tips for bridesmaids; why some couples

are getting wedding insurance; managing the rehearsal -dinner guest list; and how to make
a homemade cake topper. All stories were accompanied by photos . For questions, contact
supervising editor Julia Rubin at jrubin@ap.org or call 212 -621-7199.

The schedule for the rest of the year:
e July 14 - Back to School

Aug. 4 - Fall Homes/Housekeeping 101
Sept. 1 d Cars

Oct. 6 - Diet/Exercise

Nov. 3 d Holidays

Dec. 1 0 Weddings

Contact information:
Adam Yeomans, Chief of Bureau 800

Ann Gibson, News Editor 800

-453 -1282, ayeomans@ap.org
-292 - 3560, agibson@ap.org

Delila Vassar, Administrative Assistant 800 -453 -1282, dvassar@ap.org
525 W. Broadway
Louisville, KY 40202
Phone: 502 -583-7718
800 -269 -3560
FAX 502 -589 -4831

Founded i n 1846, The Associated Press [ s the wor
agency, providing content to more than 15,000 news outlets reaching billions of people around the world.
AP provides coverage in every format and for every medja.


http://events.SignUp4.net/lexingtontc
http://events.SignUp4.net/lexingtontc
mailto:ereinke@ap.org
http://www.ap.org/kentucky
http://www.ap.org/kentucky
http://www.apnews.com/
http://mfile.akamai.com/23931/wmv/ap.download.akamai.com/23931/APmobile.asx
http://mfile.akamai.com/23931/wmv/ap.download.akamai.com/23931/APmobile.asx
http://mfile.akamai.com/23931/wmv/ap.download.akamai.com/23931/APmobile.asx
http://www.ap.org/mobile/
http://www.ap.org/pages/about/pressreleases/pr_051109a.html
http://www.ap.org/pages/about/pressreleases/pr_051109a.html
http://www.ap.org/pages/about/whatsnew/wn_060109a.html
http://www.ap.org/pages/about/whatsnew/wn_060109a.html
http://www.apbookstore.com/
mailto:ltolin@ap.org
mailto:apmenewstrain@gmail.com
mailto:apmenewstrain@gmail.com
http://www.ap.org/pages/about/pressreleases/pr_061309a.html
http://www.ap.org/pages/about/pressreleases/pr_061309a.html
http://www.webdialogs.com/join

