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Stephen Lance Dennee of The Paducah Sun is the winner of the Kentucky
member photo contribution of the month for July for his picture of Jean
Currin wiping tears as she listened to opening remarks about the August
2000 murder of her daughter, Jessica Currin, during the trial of Lynn Austin
AP offers weekly tra Pg 4 Leech in Graves County Circuit Court Wednesday, July 29, 2009, in May-

sessions for membe field, Ky.

To view 2009 Photo of the Month and Photo of the Year winners, please see

our web site at  http://www.ap.org/kentucky

Associated Pressto Pg 4 Stephen will receive $100 and his winning photo will be showcased on
Members are urged to transmit news and feature photos to the AP on a
daily basis in order to produce a strong daily photo report, and each pic-

i ture transmitted wil./ be considered for
Upcoming plansfor Pg4 .18t wi n!
interactives For any questions, please contact Ed Reinke, 502  -583-7718, or ere-
inke@ap.org.
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Lexington, Louisville newspapers win APME Awards

APME, an association of editors
at AP's 1,500 member newspa-
pers in the U.S. and newspapers
served by the Canadian Press in
Canada, recognizes journalism
excellence with annual awards

in five categories. This year's win-
ners were selected during a
meeting of the association's
board of directors that ended

last week in New York. The
awards will be presented during
the group's annual conference
Oct. 28 -30 in St. Louis. Directors
did not participate in discussions

or votes on their own newspapers'
entries.

In the 40,000 to 150,000 -circulation
category, the Lexington (Ky.) Her-
ald -Leader won for a series of in-
vestigations into the spending of
tax dollars by quasi -government
groups. One examined the lavish
expense account of the executive
director of the Blue Grass Airport
as well as his top four lieutenants.
Other targets were the Lexington
Public Library, the Kentucky
League of Cities and Kentucky
Association of Counties.

APME NewsTrain 2009 Columbus

The association also made these
awards (in order of circulation
category @ over 150,000, 40,000 -
150,000 and under 40,000):

FIRST AMENDMENT:

fi The Courier -Journal of Louisville,
Ky., for an examination of the Uni-
versity of Louisville Foundation.

At-A-Glance:

Become a more effective edi-

tor. Daylong training session in
editing and management skills
for online news.

When:

Saturday, Oct. 3, 2009
Registration begins at 8:30 a.m.
Workshop runs 9 a.m. -4:30 p.m.
Where:

The conference will be held at
The Columbus Dispatch, 34 S. 3rd
St., Columbus, Ohio 43215

Cost:

$50 registration fee, which in-
cludes lunch and coffee breaks
AGENDA

8:30 a.m. 0 Registration

9-9:30 a.m. & Intro and welcome
9:30-10:30 a.m. 0 The Big Pic-
ture / Staying Ahead in the
Changing Media World / ELLYN
ANGELOTTI

Why: You want to understand the
latest developments in the digital
transformation of journalism, and
particularly, how ¢t
relationship with readers is changing.
Readers no longer are willing to re-
side at the receiving end of a mono-
logue. his course reviews news con-
sumption trends, and explores the
lessons of social communities, inno-
vative news sites and leading -edge
technology. With lessons you can
take home.

10:30-10:45 a.m. - Break

10:45 a.m. -12:15 p.m. Covering
Communities in New Ways  /
ELLYN ANGELOTTI

Why: With tight staffing and new
demands creating greater strains
on resources and
tant to use technological tools as
fully as possible. How to use so-
cial networking, RSS feeds and
other sites to improve your cov-
erage. Also, how to mash up dif-
ferent gadgets and widgets to

tell stories online.

12:15-1 p.m. LUNCH

1-2:30 p.m. CHOOSE ONE:
Alternative Story Forms for Print /
MICHAEL ROBERTS

Why: Newspaper readers like the
non -linear presentations long
ago adopted by magazines and
Web sites. A mainstay of print
news coverage is the routine
story on civic issues or evergreen
topics that are not, shall we say,
terribly engaging. Fortunately,
newsrooms can make routine
coverage more interesting and
digestible with alternative story
forms. This seminar teaches edi-
tors to spot opportunities for
these non -linear stories, and
helps them make the most of
both the available  newshole
and staff time.
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The Skeptical Editor / KATHY
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Why: You want to produce credible
journalism. As stories move through a
newsroom, they develop a life of their
own. What they need are clear  -eyed
t skeptics who zero in on weaknesses.
This session will cover how to edit
skeptically, how to challenge the
numbers as well as the words and
how to activate your baloney detec-
tor.
2:30-2:45 p.m. Break
2:45-4:15 p.m. 0 Story Planning for
Multiple Media / MICHAEL ROBERTS
Why: It can no longer suffice to plan
a story first and |
we got for online?é
currently involves developing stories
simultaneously for print and digital. In
this seminar you will learn how to give
structure to slide shows, video and
Flash presentations so that they are
better journalism and tell stories more
effectively. You will learn how to
think about coverage so that the
story forms you choose can success-
fully stand on their own or work well
together, depending on what you
are planning. And the workshop
closes with an exploration of how all
the parts can work together to pro-
vide continuous coverage.
4:15-4:30 p.m . Conclusion
Registration Form Link: https://
www.123signup.com/register?id=jfrqgz
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APME National Training Confar&ticeouis, MO

TOPIC: Share the vision for
journal i smofs
Times are too critical for editors
not to meet to learn and con-
sider the next steps to a
brighter future, one that contin-
ues to include doing journalism
with impact. In view of the
many challenges confronting
editors, APME has cut registra-
tion for this training meeting in
half to $200 for dues -paying
members. Non -members pay

Custom News Training Sessions

$350, which includes a 2009

f ut Lmembership. Others in a mem-

ber's newsroom attend free.
Come, learn, network, find in-
spiration and return to your op-
eration with hundreds of Great
Ideas, many that can be imple-
mented right away. Bring a col-
league or two and double

what is already a great value in
professional development.
DATE & TIMEWednesday, Oc-
tober 28, 2009 2:00 pm to

Friday, October 30, 2009 2:00 pm.

LOCATION: Hyatt Regency St. Louis
Riverfront, 315 Chestnut Street, St.
Louis, MO

For further information go to:
https://s08.123signup.com/servlet/
SignUp?
Info=&PG=1521781182300&P=1521781
191158747100

Or contact Program Chairman Jon
Broadbooks at jon.broadbooks@sj -
r.com .

AP Custom News is a powerful

online tool offering access to
APds wvast
tent allowing you to seam-
lessly integrate automatically
updating modules into your
website on many diverse top-
ics. This session will give you
an overview of the capabili-
ties of the platform, including
how to get started by upload-
ing a template and customiz-
ing the style of content to
match your site, creating cus-
tom searches based on crite-
ria you define and applying
that content to many differ-
ent modules, as well as creat-
ing entire sections of content
that is maintained by AP edi-
tors, yet looks and feels like
content produced locally.

Drop in on Wednesdays at
2:00 EST to learn how to use

d at a b a thistool to help you create

new areas of content includ-
ing headline packages,

photo galleries, interactive
modules and scrolling head-
line tickers.

Topic: Custom News Training
Date: Every Wednesday

Time: 2:00 pm, Eastern Daylight
Time (GMT -04:00, New York)
Meeting Number: 481 862 162
Meeting Password: alpha

To join the online meeting:

1. Goto https://ap.webex.com/

ap/j.php?

ED=122673687&UID=0&PW=87ab

7d76081019150410

2. Enter your name and email
address.

3. Enter the meeting password:
alpha

4. Click "Join Now".

Teleconference information:

Call -in toll -free number (US/Canada):
866-699-3239

Call-in toll number (US/Canada): 1 -
408-792-6300

Global call -in numbers: https://
ap.webex.com/ap/globalcallin.php?
ser-
viceType=MC&ED=122673687&tollFre
e=1

Tolkfree dialing restrictions:
www.webex.com/pdf/
tollfree_restrictions.pdf
Access code:481 862 162
For assistance:

1. Goto https://ap.webex.com/ap/
mc_

2. On the left navigation bar, click
"Support”.

http://

Please can contact me for more in-

formation. jtuten@ap.org .1-212-621-
7022

State News Exchange easy way for newspapers to share conten

AP members now have a new
and easy way to share stories,
photos and graphics with each
other. A few clicks in AP Ex-
change opens this world of col-
laboration and locally relevant
content.

There is no charge for this ser-

vice. The State News Exchange
is in addition to your regular AP
state report and other services.
State News Exchange is the first
phase of AP Member Market-
place, which takes the con-

cept of the news cooperative

in a new direction and gives
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members a competitive advan-
tage on news of local or regional
relevance.

To sign up for this service and start
exchanging content with other pa-
pers, contact Adam Yeomans in
the Tennessee bureau.
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AP offers weekly training sessions for members

AP offers online training ses- the country. Thirty -minute ing session and learn how to be-
sions each week on key ser- training sessions are held come a search expert and find
vices designed to help news- every Tuesday at 2 p.m. ET. relevant news quickly in AP Ex-
rooms more easily share con- WEDNESDAYS: AP WebFeeds change. Thirty -minute sessions are
tent with other AP members; and WebFeeds Manager. held Thursdays at 11 a.m. and 4:30
make AP Exchange more Learn how to wor pmET.

compatible with newsroom new online distribution plat- Web Dialogs are used for the ses-
systems, and make smart use form, a fast, convenient way sions, allowing participants to join
of AP Exchange so editors to get the AP Exchange con- both online and by telephone. To
may find locally relevant con- tent you want most into your join any of the training sessions, go
tent for daily and niche print production system or onto to: http://www.webdialogs.com/
and online products. your Web site. Sixty -minute join. Conference ID: 95552. Then
TUESDAYS: AP Member Mar- sessions are held Wednesdays dial 866 -206-0240 with conference
ketPlace. Learn how to share atlp.m. ET. ID 965 385#.

your news with papers in your THURSDAYS: AP Exchange.

state, your group or around Join a School of Search train-

Associated Press to build news reqistry to protect content

The Associated Press Board of all AP text content online, protect news content from unau-
Directors has directed the AP and be extended to AP thorized use online. At its meeting

to create a news registry that member content in early in July, at AP headquarters, the

will tag and track all AP con- 2010. Eventually, it will be ex- board voted to approve creation

tent online to assure compli- panded to cover photos and of a news registry that will serve as
ance with terms of use. The video as well. AP will fund de- the foundation of that initiative.
system will register key identi- velopment and operation of The full press release is available
fying information about each the registry through 2010, until at http://www.ap.org/pages/
piece of content that AP dis- it becomes self -sustaining. about/pressreleases/
tributes and employ a built  -in The board announced in pr_072309a.html . To learn more
beacon to notify AP about April, at its annual meeting, about protecting APO®
how the content is used. that the cooperative would Property, visit http://www.ap.org/
The registry will initially cover launch an industry initiative to iprights/ .

Upcoming plans for AP interactives

Covering a wide variety of along with facts and figures, graphics will also be included for

topics, new multimedia and and will chronicle personal more in -depth analysis and

interactives pieces are avail- stories from across the coun- evaluation.

able this month via Custom- try, while also focusing on the e U.S. Open tennis: Analysis of

News. Current subjects in- key stakeholders in the health the top 5 seeds in t
clude health care, the NFL care reform debate. womeno6és category, al
season preview, the 50 " anni- e Hurricane Katrina 4 years image gallery and audio will be

versary of Motown, Afghani- later: This interactive will take available. The interactive will also

stan and more: a look at the state of New Or- examine a variety of tennis tech-

e Health care: Key proposals leans and other areas af- niques and include an audio

for health care overhaul mak- fected by the disaster 4 years panorama of the stadium.

ing their way through Con- ago, focusing on topics such For more information, contact

gress will be explained. The as population change and your local chief of bureau.

interactive will offer video, crime. Video essays and

b
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Lifestyles

AP Lifestyles has added beat re- leans, Los Angeles, Chicago, St. -size fashion

porters from across the country Louis and more. 4 Aug. 31 - Lifestyle changes in
to improve local and regional Here are some of the coverage 10 minutes or less

Lifestyles coverage. Stay tuned plans for August: Fore more information, contact your

for Lifestyles stories from Miami, 4 Aug. 17 - Fall fashion local chief of bureau.

San Francisco, Dallas, New Or- a4 Aug. 24 - Labor Day, plus

Special Editions adyy

A Special Edition on "Housekeeping 101" moved Tuesday, Aug. 4. The stories, accompanied
by photos, include: how to make non -toxic cleaning supplies; toolbox essentials; the resur-
gence of sewing; how to deal with moths; and how clean is clean enough?

The calendar for the rest of the year is:

Aug. 4 - Fall Homes/Housekeeping 101
Sept. 1 - Cars

Oct. 6 - Diet/Exercise

Nov. 3 - Holidays

Dec. 1 8 Weddings

Contact information:
Adam Yeomans, Chief of Bureau, ayeomans@ap.org

Ann Gibson, News Editor, agibson@ap.org

Delila Vassar, Administrative Assistant, dvassar@ap.org

525 W. Broadway
Louisville, KY 40202
Phone: 502 -583-7718
TOLL FREE: 800 -269 -3560
FAX: 502 -589 -4831

Founded i n 1846, The Associ/i ated Press [ s the
agency, providing content to more than 15,000 news outlets reaching billions of people around the world.
AP provides coverage in every format and for every media.
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