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Founded in 1846, The Associated Press is the worldõs oldest and largest news and information gathering 
agency, providing content to more than 15,000 news outlets reaching billions of people around the world. 
AP provides coverage in every format and for every media. 

AP Mobile, the first product from 

the APõs Digital Cooperative, re-

cently celebrated its one -year 

anniversary and announced that 

more than 55 million local stories 

have been read on AP Mobile, 

www.apnews.com , since its May 

2008 launch.    

    AP 

Mobile continues to help news-

papers create new opportunities 

in the digital realm and the Las 

Vegas Review -Journal is one of 

the members using AP Mobile to 

reach a larger audience and 

share their content across plat-

forms. Recently, the Las Vegas 

Review -Journal began offering 

photos with their text stories, at-

tracting the widest audience 

possible with the fullest range of con-

tent.  

 Al Gibes, Executive Director of 

Stephens Media Interactive, explains 

more about what the Las Vegas Re-

view -Journal is doing with AP Mobile 

in the short video below:  

http://mfile.akamai.com/23931/wmv/

ap.download.akamai.com/23931/AP

mobile.asx . 

 For more information on AP 

Mobile, contact chief of bureau  

Adam Yeomans or visit 

http://www.ap.org/mobile/ . 

AP Mobile helps members reach new audiences and create new revenue opportunities  

AP has launched an 

index that provides monthly, 

multi -format updates on the 

economic stress of the United 

States down to the county 

level. The Associated Press 

Economic Stress Index 

weighs three economic 

variables -- unemployment, 

foreclosures and bank-

ruptcy -- to produce a 

score on a scale of 0 -100 

that measures how the re-

cession is affecting a 

county compared to all 

others. The maps will be 

updated monthly to reveal 

each county's AP Economic 

Stress score, as well as its un-

employment, foreclosure and 

bankruptcy rates. These up-

dates will be accompanied 

by a series of text stories, pho-

tos and video that illuminate 

and provide context to the 

data.     

South Editor Brian 

Carovillano, Central Editor 

David Scott, Orlando corre-

spondent Mike Schneider, 

and Raleigh reporter Mike 

Baker, collaborated over six 

months to develop the Stress 

Index. South multimedia edi-

tor Peter Prengaman, artist 

Carrie Osgood, developer 

John Balestrieri, newsroom in-

novation editor Troy Thibodeaux, 

interactive producer Jake O'Con-

nell and database editor Allen 

Chen logged hundreds of hours to 

create one of AP's most ambi-

tious interactives, with other key 

contributions from interactive 

editor Erin Hanafy, assistant 

business editor Matt Fordahl, 

features editor Jerry Schwartz, 

national writer Ted Anthony 

and Jon Resnick of Online 

Video.  For their creativity in de-

veloping an economic tool 

that will be a benchmark for 

the future, the team behind the 

stress map was awarded the 

Beat of the Week Prize for May 19, 

2009.    

To find out more about the Eco-

nomic Stress Index, go to: 

http://www.ap.org/pages/about/

pressreleases/pr_051109a.html  or 

contact Chief of Bureau Adam 

Yeomans.  

AP introduces interactive maps to measure economic stress at county, state levels 

The AP has introduced a 

new column this month 

that explores the cultural 

side of Washington, from 

the personalities and be-

hind -the -scenes activities 

of the Obama White House 

to the peculiarities and in-

trigue that make the na-

tionõs capital unique. 

Called ''Capital Culture,'' 

this fixture moves each 

Monday afternoon for use 

beginning at 12:01 a.m. 

Tuesday.  

 To learn more, read the 

AP Advisory at: 

http://www.ap.org/pages/abo

ut/whatsnew/wn_060109a.html  

or contact supervising editor 

Lisa Tolin at ltolin@ap.org.  

''Capital Culture,'' debuts early June 

The 2009 edition of 

The Associated Press Style-

book is now available. This 

new edition  features  more 

than 60 new or 

updated entries, 

including more 

business, food, 

medical and 

Arabic terms 

and  expanded 

information on 

major U.S. and 

international 

companies. AP 

Editor at Large 

Darrell Christian, Deputy 

Managing Editor Sally 

Jacobsen and Manager for 

News Administration David 

Minthorn coordinated the 

global team of AP staffers 

who collaborated on the 

update.  

For the first time, the 

Stylebook has a  "Quick Ref-

erence Guide" so users can 

quickly find an-

swers to the most 

common ques-

tions on top-

ics such as abbre-

viations and acro-

nyms; homicide, 

murder and man-

slaughter; polls 

and surveys, and 

time element.   

The AP Stylebook 

Online has also been im-

proved. We've 

added  audio pronuncia-

tion guides for newsmakers, 

an updated  search func-

tion and  detailed informa-

tion on U.S. and international 

companies.  The Online ver-

sion is updated throughout the 

year and  allows users 

to  customize  with their own list-

ings, examples and  local varia-

tions on  AP style.  

The new print edition and 

online subscriptions can be or-

dered online through the se-

cure site, 

http://www.apbookstore.com . 

The order form also allows cus-

tomers to create an invoice to 

pay by check or money order, 

credit or debit card, and mem-

ber news organizations can re-

quest direct assessment. The 

new edition costs $11.75 for 

member news organizations, 

$11.75 for college bookstores 

and $18.95 retail.  

2009 AP Stylebook now available in print and online 

APõs Online Video Network 

team is offering subscribers 

a series of ''Open House'' 

training calls via WebEx, to 

update customers on re-

cent progress in the Online 

Video Network.   They will 

be conducting one open 

house a month for at least 

the next three months and 

these will be open call -in 

sessions where OVN mem-

bers can take part in the 

WebEx to learn more about 

upgrades and great things 

happening in the Online 

Video Network.   It's also a 

chance for members to ask 

questions.  

Upcoming open house 

calls are scheduled on July 

7 at 2 p.m. EST and July 9 at 

11 a.m. EST and again on 

August 4 at 2 p.m. EST and Au-

gust 5 at 11 a.m. EST. Both calls 

in July will focus on the top 

creative uses of the Online 

Video Network and both calls 

in August will focus on OVN im-

provements in design and 

technology..  

APõs Online Video Network team offers ''Open House'' trainings for subscribers 

This month, Lifestyles 

presents a Father's Day gift 

guide and a look at the 

new "geek chic" for men. 

We'll also look ahead to 

July Fourth with plenty of 

grilling and picnic recipes; 

launch a Life-

styles/Washington column 

called Capitol Culture; and 

present an AP/Brides.com 

poll for the height of wed-

ding season.Important 

package dates include:   

June 8 - Father's Day  

June 22 - July Fourth  

If you would like to receive 

weekly Lifestyles digests, please 

contact  supervising editor Lisa 

Tolin at ltolin@ap.org . 

Lifestyles 

A Special Edition on ''Weddings'' moved Tuesday, June 2, with stories about gown designer 

Reem Acra; how to cut costs by using the Internet; tips for bridesmaids; why some couples 

are getting wedding insurance; managing the rehearsal -dinner guest list; and  how to make 

a homemade cake topper. All stories were accompanied by photos. For questions, contact 

supervising editor  Julia Rubin at jrubin@ap.org or call 212 -621-7199.  

The schedule for the rest of the year:  

July 14 - Back to School  

Aug. 4 - Fall Homes/Housekeeping 101  

Sept. 1 ð Cars 

Oct. 6 - Diet/Exercise  

Nov. 3 ð Holidays  

Dec. 1 ð Weddings  

Special Editions 

Devin Wagner of The 

Jackson Sun is the 

March photo contribu-

tions of the month win-

ner for his picture of Ian 

Baldwin, 11, bracing for 

impact after hitting a 

jump while sledding in 

Jackson, Tenn., March 

3, 2009. 

Wagner will receive 

$100 and their winning 

photos will be show-

cased on PhotoStream.  

Members are urged to 

transmit news and fea-

ture photos to the AP 

on a daily basis in order 

to produce a strong 

daily photo report, and 

each picture transmit-

ted will be considered 

for the award.  If you 

don't share, you can't 

win!  

 

The winning photogra-

pher  receives $100 and 

the Photo of the 

Month  moves in a special 

display on the wire, along 

with an advisory alerting 

members about the winner.  

At the end of the year, the 

photo of the year will be 

selected from the monthly 

winners and the winning 

photographer will receive 

$100. 

 

Call AP photographer Mark 

Humphrey at 615 -373-9988 

with any questions.  

 

For the 31st consecutive year, 

the East Tennessee Society of 

Professional Journalists will stage 

Front Page Follies, a spoof of 

politicians and other area news-

makers. A silent auction and re-

ception, set to begin at 6 p.m., 

will be followed by dinner and 

the show on Saturday, July 18, at 

the Knoxville Marriott.   

 

Proceeds from the event pro-

vide journalism scholarships at 

the University of Tennessee and 

Pellissippi State Technical Com-

munity College, with the scholar-

ships this year to honor John M. 

Jr., Gregg K. and Alex S. Jones of 

Jones Media Inc.  

 

The brothers are members of a 

multi -generation East Tennessee 

newspaper family, and each has 

gained prominence as a leader 

in state, regional and national 

media and civic organizations. 

Jones Media Inc. operates print 

and online newspapers and 

magazines in East Tennessee 

and Western North Carolina.  

 

òAnyone who has any familiarity 

with Tennessee journalism knows 

of the contribution of the Jones 

brothers. They set the standard, 

not only for excellence in the 

profession, but for unflagging 

support of the newspaper busi-

ness throughout the region,ó said 

Jack McElroy, editor of the News 

Sentinel, Knoxville, and a Follies 

honoree in 2008. òThey also 

stand as a model of how media 

organizations must commit 

themselves to service to their 

communities. No finer honorees 

could be found in East Tennessee ñor 

far beyond.ó 

 

Tax-deductible tickets are $100 each 

or $1,000 for a table of 10. Tables re-

served and paid for by June 26 will 

receive a 10 percent discount. For 

information about ticket purchases, 

see http://frontpagefollies.com . 

 

òThe East Tennessee Society of Pro-

fessional Journalists is proud to join 

groups like the Pulitzer Prize Board, 

Tennessee Press Association, Associ-

ated Press Managing Editors and Har-

vard University in recognizing the 

Jones brothersõ contributions to jour-

nalism,ó Dorothy Bowles, former ETSPJ 

president and co -chairman of this 

yearõs Follies, said. 

 

From The Tennessee Press, June 2009 

Follies to honor Jones brothers 

The AP is launching a pilot pro-

ject to distribute watchdog and 

investigative journalism from non-

profit organizations to its 1,500 

member newspapers.  

Starting July 1, the six -month pro-

ject will put content from four 

leading nonprofit journalism or-

ganizations within reach of edi-

tors at nearly every U.S. daily.  

The organizations are the Center 

for Investigative Reporting, the 

Center for Public Integrity, the 

Investigative Reporting Work-

shop and ProPublica.  

The goal of the project is to pro-

vide the nonprofit journalism or-

ganizations an additional distri-

bution channel for their work 

while making it easy for newspa-

pers to find and use the content 

they produce.  

The journalism organizations will 

receive a wider distribution of 

their content. It will be provided 

via the AP's Web -based delivery 

system, AP Exchange, at no cost 

to the newspapers or to the con-

tributing organizations.  

"Weõre seeing exciting growth in 

foundation -supported and other 

nonprofit journalism organiza-

tions that are producing public 

service journalism, which is at the 

heart of AP's news values," said 

Sue Cross, senior vice president, 

Global New Media & U.S. Media 

Markets. "As a news cooperative 

that enables its members to 

share content and provides 

them with a variety of choices, 

we want to foster an exchange 

that helps them easily access this 

journalism."  

The content will be displayed in 

a dedicated section of AP Ex-

change, a searchable interface 

used by newspapers to receive 

content from AP and syndicates, 

and to exchange content di-

rectly with one another. Ex-

change users will have the op-

tion of routinely displaying the non-

profit journalism in their news 

searches. If the project is extended, 

other nonprofit journalism organiza-

tions may also be included.  

Comprehensive numbers are elusive, 

but it is clear that increasingly foun-

dations are funding news. Of the 115 

news ventures that received funding 

in the past four years cited by J -Lab 

at American University in its recent 

report, 102 -- 87 percent -- launched 

since 2005. Overall, of the nearly $128 

million in grants for news projects 

tracked by J -Lab, nearly $65 million 

went to support investigative initia-

tives. More than half that amount 

funded investigative initiatives 

launched since the start of 2005, rep-

resenting funding to six new national 

or regional investigative reporting 

projects.  

For the complete news release, go 

to:  

http://www.ap.org/pages/about/pre

ssreleases/pr_061309a.html  

AP to Distribute Content from nonprofit journalism organizations 

AP offers online training sessions 

each week on key services de-

signed to help newsrooms more 

easily share content with other 

AP members; make AP Ex-

change more compatible with 

newsroom systems, and make 

smart use of AP Exchange so edi-

tors may find locally relevant 

content for daily and niche print 

and online products.  

TUESDAYS:  AP Member Market-

Place.   Learn how to share your 

news with papers in your state, 

your group or around the coun-

try.  Thirty-minute training sessions 

are held every Tuesday at 2 p.m. 

ET. 

WEDNESDAYS:  AP WebFeeds 

and WebFeeds Manager.   Learn 

how to work with APõs new 

online distribution platform, a 

fast, convenient way to get the 

AP Exchange content you want 

most into your production system 

or onto your Web site.  Sixty -

minute sessions are held 

Wednesdays at 1 p.m. ET.  

THURSDAYS:  AP Exchange.  Join 

a School of Search training session 

and learn how to become a search 

expert and find relevant news quickly 

in AP Exchange.  Thirty -minute ses-

sions are held Thursdays at 11 a.m. 

and 4:30 p.m. ET.  

Web Dialogs are used for the sessions, 

allowing participants to join both 

online and by telephone.  To join any 

of the training sessions, go to:  

http://www.webdialogs.com/join .  

Conference ID: 95552.  Then dial 866 -

206-0240 with conference ID 965 

385#.  

AP offers weekly training sessions for members 

State News Exchange easy wau for newspapers to share content 

AP members now have a 

new and easy way to share 

stories, photos and graphics 

with each other. A few clicks 

in AP Exchange opens this 

world of collaboration and 

locally relevant content.  

There is no charge for this ser-

vice. The State News Ex-

change is in addition to your 

regular AP state report and 

other services. State News Ex-

change is the first phase of AP 

Member Marketplace, which 

takes the concept of the 

news cooperative in a new 

direction and gives members a 

competitive advantage on news 

of local or regional relevance.  

To sign up for this service and start 

exchanging content with other 

papers, contact Adam Yeomans 

in the Tennessee bureau . 

http://www.apnews.com/
http://mfile.akamai.com/23931/wmv/ap.download.akamai.com/23931/APmobile.asx
http://mfile.akamai.com/23931/wmv/ap.download.akamai.com/23931/APmobile.asx
http://mfile.akamai.com/23931/wmv/ap.download.akamai.com/23931/APmobile.asx
http://www.ap.org/mobile/
http://www.ap.org/pages/about/pressreleases/pr_051109a.html
http://www.ap.org/pages/about/pressreleases/pr_051109a.html
http://www.ap.org/pages/about/whatsnew/wn_060109a.html
http://www.ap.org/pages/about/whatsnew/wn_060109a.html
http://www.apbookstore.com/
mailto:ltolin@ap.org
http://frontpagefollies.com/

